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Most Popular Social Media Platforms in 2020

Most popular social media platforms in 2020
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Las redes sociales preferidas en 2019
Redes sociales con mas usuarios activos mensuales en todo el mundo en 2019

Facebook [ N, 2520 il
YouTube" (3 |, o0 mill
wechat* Y GG 1 0os i
Instagram @ I 000 nill.
Linkedin* (3 IR 575 mill.
Qzone == NG 568 mil.
TikTok (8 NG sco i\
sina Weibo ¢53' NN 62 mi.
Twitter u B 321 mill.

Redes sociales seleccionadas. Actualizado en abril de 2019.
Servicios de mensajeria tipo WhatsApp excluidos.
* Usuarios registrados totales

@ ® @ ** Servicio de mensajeria que también cuenta con funciones de red social

@Statista_ES Fuentes: Empresas, investigacion Statista StatISta 5



;8]"; SOCIAL PLATFORMS: ACTIVE USER ACCOUNTS

BASED ON MONTHLY ACTIVE USERS, USER ACCOUNTS, OR UNIQUE VISITORS TO EACH PLATFORM, IN MILLIONS

FACEBOOK m
YOUTUBE
WHATSAPP | social 1,500
FB MES SENGER 1,300
WEXIN / WECHAT 1,083
INSTAGRAM [ 1,000
Qa 803
GQzoNE [ 53
DOUYIN / TKTOK [ 500
sinaweiso [N 4406
REDDIT () 330
Twirer [ 326 DATA UPDATED TO:
pousan [N 320 25 JANUARY 2019
unkeoiNt [ 303

BADUTIERA® | 300
b % B socuinework

SNAPCHAT" * 287
VIBER" 260

PINTEREST [N 250

LINE 194

MESSENGER / VOIP

SOURCES: KEPIO'S ANALYSIS; LATEST COMPANY EARNINGS RELEASES, PRESS RELEASES OR MEDIA STATEMENTS; REPORTS IN REFUTABLE MEDIA (AL UP TOJAN 2019). *ADVISORY: PLAFORMS . we
IDENTIFED BY {*] HAVE NOT PUBUSHED UPDATED USER FIGURES IN THE PAST 12 MONTHS, SO RGLRES MAY BE LESS REUABLE. * *NOTES: THESE PLATFORMS DO NOT PUBUSH MAU DATA HOOtSUlte"‘ are,
SOCI

UNKEDIN RGURE 1S BASED ON MONTHLY UNIQUE WEBSITE VISITORS IN DEC 2018, VIA SIMILARWEB. SNAPCHAT RGURE BEXTRAPOLATED FROM DATA REPORTED IN TECHCRUNCH {JUN 2017)
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Facebook, YouTube continue to be
the most widely used online platforms
among U.S. adults

% of U.S. adults who say they ever use the following online
platforms or messaging apps online or on their cellphone

H ® YouTube

® Facebook

60 -

O v e o s o o e S S A A A S S B A R R R R R ® Instagram
¢ Pinterest

7 @ Linkedin

¢ » Snapchat

o Twitter

o WhatsApp

e Reddit

L | | | | | |
2012 2013 2014 2015 2016 2017 2018 2019

Note: Pre-2018 telephone poll data is not available for YouTube, Snapchat and WhatsApp.
Comparable trend data is not available for Reddit.

Source: Survey conducted Jan. 8-Feb. 7, 2019
PEW RESEARCH CENTER
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Digital Video Ad Spending Share According to US
Senior Marketers, by Platform, Sep 2017
% of total

Facebook
39.0%

YouTube
27.1%

Note: numbers may not add up to 100% due to rounding
Source: Brand Innovators and Innovid, "Where Are Brand Marketers Taking
Their Video Strategy in 2018?" Nov 28, 2017

233343 www.eMarketer.com




You | Statistics

1 Billion

Total number of
YouTube users

4 Billion

Total number of
views per day

72%

Percentage of
millennials that
use YouTube

300

Hours of video uploaded
to YouTube every minute




Preferred
Online
Providers

Among video viewers

YouTube [ 48%
Netflix = 29%
Facebook = 10%
Hulu . 7%
Other | 7%

SOURCE: Google/comScore Survey, Preferred Video Platforms, from TV to Online, U.S, January 2016 (n=2,940 adults aged 18+ who like to
watch video content in a typical week; video content defined as TV shows, movies, music videos, videos uploaded by people and/or videos

uploaded by brands)



¢ Qué necesita tu cliente?

Problema

Suenos
Solucion



El
contenido

es el rey_

o AR l g T

. T

¥ &3 N

Prg ramar



g Predicciones
La manera Estudios

correcta e
incorrecta de...

Checklist Entrevistas
Hazlo tu mismo

Tutoriales (¢,Cémo....?7) Libros recomendados

Tips y trucos Detras de camara (making of)

Mitos Case Study
Noticias de la industria

Preguntas frecuentes sobre... Inspiraciones Herramientas y recursos

BT 0 @

onexion con personas
resentar a alguien en
| video que aporte

-

Reacciones

El problema a.... y su solucion










tutorial de linkedin

nepmHa

El 70% del tiempo que
pasamos en la

plataforma es por las
recomendaciones

a ES TU FUTURO
www.webposilerseademy oo m

Slgulente REPRODUCCION AUTOMATIC

Como Optimizar tu Linked|
Josué Moya

BIIA LAB
21 mil visualizaciones

@ Aprendé a hacer tu CV onl
‘ crear tu perfil de Linkedin

Ministerlo de Produceion y |
9,2 il visualizaciones

QUE ES *INKEDIN YC
RUNCIONA | Curso de Lir
Marianela Sandovares
20 mil visualizaciones

Como Obtener DINERO E
EFECTIVO de cualquier T
Jose Manuel - Quantico
Recommended for you
Nuevo

Juanjo A'meng
J Marketer
N-F.O O L E B

Como escribir un TITUL/
LINKEDIN fuera de serie:

Ivo Fiz Copywriter | Redact
18 mil visualizaciones

inuncios




tutorial de linkedin

8

Cada vez que pinchamos en uno de esos
videos, la columna de |la derecha se va
llenando de nuevas recomendaciones.

® Tiene en cuenta

o Preferencias personales

o Cuanta gente ha visto cada video antes
o Silo ha visto entero o solo en parte.

mJua!jo Ameng

Marketer
NF.O O L E ..E

Qa ES TU FUTURO
‘ www.webpositersoademy co

Slgulente REPRODUCCION AUTOMATIC.

Como Optimizar tu Linked
Josué Moya

BIIA LAB
21 mil visualizaciones

@ Aprendé a hacer tu CV onf
b , crear tu perfil de Linkedin

Ministerio de Produgelon y |
9,2 mil visualizaciones

QUE ES \HNKEDIN Y.C
RUNCIONA | Curso de Lir

Marianela Sandovares
20 mil visualizaciones

1 Como Obtener DINERO E
EFECTIVO de cualquier T
Jose Manuel - Quantico
Recommended for you

. Nuevo

or 'ﬁ :

Como escribir un TITUL/

LINKEDIN fuera de serie:
. g * EE‘ E 5] [] \ J Ivo Fiz Copywriter | Redact
ol " 18 mil visualizaciones

DI
LINKEDIN\ S 8:40



Q_ your search term
* |

g n Search Bar Suggestions
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Comparing Search Terms

<=8 YouTube Estimate

Morningfame
No / TubeBuddy
Unsure vidlQ

VidSpy Pro

Same
on Google?

Certainly

<s8 Google Data
Google Keyword Planne
Keywords Everywhere



how to tie a tie

how to tie a bow tie

how to tie a durag

how to tie your shoes

how to tie a windsor knot
how to tie a nooses song
how to tie dye a shirt

how to tie a tie easy

how to tie a double windsor
how to tie a bandana on your head
how to tie a shoe

how to tie a toga

42k searches
41k searches
40k searches
39k searches
38k searches
37k searches

36k searches

34k searches

31k searches

Internal




Listas de
distribucion

Tipos de video
Posicionamiento




Posicionamiento| ' )



OPTIMIZE FOR SEARCH

#1 TITLE

#2 THUMBNAIL
#3 DESCRIPTION
#4 TAGS



4 keywords especificas de 1
palabra que describan el video.

4 keyworks compuestas de 2-3
palabras relacionadas.

4 keywords genericas que
describan el video en una
palabra.



How Does YouTuhe Decide To Rank Your

Videos?

Keywords in Title and beginning of Title
Keywords in Description

Prior Success With Related Search Terms
Custom Thumbnail

Strong Call To Action

Subscriber Channel Size

VPH on Launch

Subscriber Interest

Recency
Channel Relevancy

Watch Time on Search It
Topically Related
Driver of Additional Wat




Tipos

Transiciones 15 “
Duracién 4 -5 °
Luz

Imagen

Sonido




Comentarios |~ _



Promocion C
video







TrueView in-stream ads

Search Results Page Watch Page Homepage




Publicidad (3

Demographics

/ Affinity, .
. Intent & S—
\ In-Market ‘

Video
Targeting |



Publicidad a

e Demographics

e Geography

e Household Income
(Especially High Ticket)

Specific Keywords
Broad Keywords
YouTube Channel Kw |
Competitor Kw

o Affinities
e In-Market Audience

® o o o

e Custom Affinity (Kw) | | Toni
e Custom URL Affinity | ¢ lopics

e Custom Intent
e Placements



Publicidad

Video Ad Components

Successful video ads have

3 main components:
Hook - Captures attention

Educate - Provides actual value
for the viewer (golden nuggets)

Call to Action - Elicits the
desired action from the viewer




Herramientasé
vidIQ Q

m Tube Buddy * filmora

q Open Broadcaster
J Software




' Keyword Tool Keyword Tool Pro For YouTube APl Access ~ Login

i Keyword Tool

Find Great Keywords Using YouTube Autocomplete

Google YouTube Bing Amazon eBay App Store

type a keyword and press enter United States / English v n
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